Digitization of payments
Tokenization, wearables and IoT
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Wirecard at a glance
Wirecard is a leading player in the payments industry with 20 years of experience.
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Wirecard Ecosystem
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Regulation in Europe has undergone
significant change recently

PSD2
• Adjustment of payment regulation to foster
innovation in the payment space
• Introduction of strict security requirements for the
initiation & processing of electronic payments and
the protection of consumers' financial information
• 3DS (2 factor authentication) / SCA / TPP Access

GDPR
• Statutory order of the European Union
regulating the storage, management and
processing of personal data
• The goal is to harmonize data protection law
within the EU

Challenges
• Competition from new entrants
• Strong customer authentication
• Mandate and rights management
• Liability
• Lack of standardization and best practices

Challenges
• Many new requirements
• Data management
• Compliance and training
• System audit and assessment
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Global megatrends
Driving our strategy and innovation
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01/ Cashless world
Shift in payment types from cash to digital
Key drivers

Mobile e-commerce

Regulatory framework PSD2

Key learnings
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Development of new product
solutions through PSD2

Huge demand for instant payments

Substitution of cash through virtual
currencies and mobile wallets with
a 12.7% global CAGR

Seamless and convenient
customer experience with PSD2

Lower market entry barriers for
innovative tech solutions due to
digital payment access for over
70% of population

Form-factor-independent
payment solutions
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02/ Global commerce and workforce
High-complexity payments and cross-border payment needs set to increase
Key drivers

International and migrant workers
Gig economy
International trade

Globalization

Key learnings
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Increasing speed of economic
cycles requires faster paymentrelated processes.

Fluent transition between the roles
of merchant and consumer

Worldwide KYC capabilities

Higher demand for instant
onboarding and payment
solutions

Use of DLT especially in
combination with payment and
trade (hist. documentation
technology)

Focus on digital identities can
unlock economic value of up to
13% of GDP in emerging markets
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03/ Platform economy
Network and scale effects through E2E control of payment process and data flow
Key drivers

Network effects
E2E approach
Unified-channel solutions

Data generation

Key learnings
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Generate various data types
from all accessible channels

Focus on customer centricity
and personalization

Expected €9,050B in
socioeconomic value from B2B
platforms (2016–2025E)

Digitized customer data analytics
for a 360° customer view

Higher customer retention via
loyalty is five times cheaper than
attracting new customers.

External and internal benefits
lower payment costs.
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04/ New mobility
New mobility concepts and technologies will allow increasing digitalization of the industry
Key drivers

Autonomous driving (AD)

Integrated mobility
In-car purchases

Connectivity

Key learnings
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Surge in demand in “Mobility as a
Service” (MaaS) sector

Autonomous driving revolutionizes
the usage of ride time

Seamless diverse mobility and
value-added servicers alter society
and business models.

Revenue in MaaS sector is
projected to increase with a 31%
CAGR to €336B in 2026.

Time saved through AD used on
in-car consumption of products
and services

Seamless mobility requires
innovative and instant payment
solutions.

© Wirecard 2019

9

05/ Frictionless commerce
Enabling consumers to shop seamlessly and as simply as possible
Key drivers

Instant payments

Augmented reality
Invisible payments

Voice commerce

Key learnings
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44% of companies follow the
digital-first approach to improve a
seamless and fully digitized CX.

Unified platform approach

71% of frequent e-com shoppers
also rely heavily on smartphones
for in-store information gathering.

Focus on instant and intuitive
onboarding process

Central data hub for analytics and
processing

Cross-sale value-added
services to existing products
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06/ Internet technology and open API
Improved customer journey and enhanced Internet connectivity for physical devices
Key drivers

Regulatory framework

Automated interaction
Processing and network capabilities

Open source

Key learnings
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With a forecasted CAGR of 19%
the amount of connected devices
will increase to 80B in 2025.

Surge in requirements and volume
of data transfers

Creating and connecting products
with innovative service solutions

Connected devices positively
affect means of consumption and
digital payments.

Advancement in processing and
cellular networks due to forecasted
180 zettabytes of data in 2025

Seamless customer journey
through combining valuable data
with products and services
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07/ Artificial intelligence and big data
Storage, usage and understanding of very large data
sets through AI set to unleash new areas of data analytics
Key drivers

Algorithmic excellence

Computing power
Neural networks

Endless data

Key learnings
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AI opens up new business opportunities
for 31% of companies with new or
increased market share.

Business impact driven by AI and big
data outcomes resulting in expected
€250B global revenues in 2022

Key to generating customer value is
transparent, efficient risk and fraud
prevention.

Consolidation of data in a single
hub

Aggregation of various data
sources and channels

Application of AI valorizes and
upscales data collection
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Trends & geographical differences
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•

Different Countries approach banking an payment in their own ways

•

Cultural differences will result in many flavors

•

Wirecard: Benefit from global reach and leverage trends in different regions
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Comparing Eco Systems
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Chinese Super Aps – bundling services
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China is the leading mobile payment market
Mobile payment transaction
volume in China in 2018:
277 Trillion Yuan
Mobile payment market share
in China in 2018:
Alipay 54%
WeChat Pay 38%
Other 8%
Monthly active users in China
on WeChat and Alipay
combined:
2017: 521 million
2018: 583 million
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Users and Transaction Volume
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THANK YOU FOR YOUR ATTENTION

Wirecard AG | Einsteinring 35 | 85609 Aschheim | Germany | contact@wirecard.com
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DISCLAIMER
This document is proprietary to Wirecard AG and its affiliated companies and the information contained herein is confidential.
Without Wirecard AG and its affiliated companies’ prior written permission, this document, either in whole or in part, must not be reproduced in any form or
by any means or disclosed to others or used for purposes other than its evaluation by the customer. It may not be disclosed to any 3rd party even for the
purposes of evaluation, except as expressly authorized by Wirecard AG and its affiliated companies in each case.
Where we have mentioned our clients by name we stipulate that no contact be made with any such client without our prior written approval in each case.
Any comments on, or opinions stated in this document regarding the functional and technical capabilities of, any software or other products proposed or
referred to in this document, whether or not expressed as being those of Wirecard AG and its affiliated companies’, are based on the information provided

by the product vendors to Wirecard AG and its affiliated companies or provided by the customer, while Wirecard AG and its affiliated companies’ has no
reason to believe that this information is in any way inaccurate or incomplete, responsibility for its accuracy and completeness does not rest with Wirecard
AG and its affiliated companies.
Whilst care and attention has been exercised in the preparation of this document, it remains subject to contract and all warranties whether expressed or
implied by statute, law or otherwise are hereby disclaimed and excluded. Any commercial indication provided in this document is non-binding and subject

to contract.
Wirecard AG and its affiliated companies’ retains the right to alter the products and product information specified here. Wirecard AG and its affiliated
companies’ accepts no liability from events arising from the usage of the products described here. Issue of this document is not accompanied by licenses
entitling you to use the listed products, nor products of Wirecard AG and its affiliated companies or of other companies. These limitations are not intended
to restrict continuing business discussions between Wirecard AG and its affiliated companies and the customer.
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